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Abstract—Entrepreneurship is starting running 

growing business of their own.Entreprenures benefits 

the nation. They improve the country’s economy 

status. Many discussions and training in 

entrepreneurship has been conducted in every area to 

have a better India. To make the future India an 

unemployment free nation entrepreneurship is 

considered to be the best choice, hence to make this 

possible awareness must be created among the 

students, nowadays the universities motivate students 

on entrepreneurship. This paper surveys and it gives 

an empirical research about entrepreneurship in 

student’s perspective and the inhibitions they have in 

becoming and entrepreneur.  
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1.INTRODUCTION 

Entrepreneurship is considered to be the boon to the 

nation to improve the economy of the country and also 

which leads to eradicate unemployment to an extent. 
Entrepreneurship mainly deals with starting business of 

their own and providing services or products into sales 

by financial risking of their own. Even hiring a product 

or services is also a kind of entrepreneurship. 
Entrepreneurship leads to globalization. Many 

Entrepreneurs have been emerged in the recent two 

decades. Entrepreneurship has created many job 

opportunities and it is directly proportionate to the 

economic growth. In such a way to create a better nation 

studies on entrepreneurship is been conducted among 

many students community through courses in their 

colleges. 

The types of entrepreneurship are: 

1) Ethnic entrepreneurship- business started by a 

racial group  

2) Feminist entrepreneurship –business started by 

a feminist. 

3) Institutional entrepreneurship- business started 

among human resource in order to improve better 

opportunities. 

An entrepreneur’s behavior cannot be listed specifically 

but the most important aspect to become an entrepreneur 

is to be willing to take risk. Some of the common traits 

found among the entrepreneurs are: 

1) Should act firmly 

2) Must be risk takers 

3) Full of confidence 

4) Constantly learning 

5) Should take failure as stepping stone 

6) Money management technique 

7) Good at sales and promoting products and 

services. 

Many colleges offer short term courses in 

Entrepreneurship and motivate the students on self-

employment rather than being suffered by 

unemployment problem in the country. Students mostly 

are being trained practically through many workshops 

being conducted in colleges. Some of them experience 

real time exposure when their family owns a business. 

Not only the current students but also the alumni must 

also be called for the training program being conducted 

by the college in order to motivate them to become 

successful entrepreneurs. 

Entrepreneurship learning among student community 

often helps in creating a 55% of employment which in 

case increases the rise in an economy. Where 36% of 

them opt for SME and the remaining 19% opt for large 

firm.Enrst & young states that Nature or nurture? 

Decoding the DNA of Entrepreneurs in which they have 

stated that entrepreneurs have mostly experienced 

something worse out of the world of 

entreprunership.Entrepreuners like dhirubahi ambani 

and steve jobs are one such examples for being a 

successful entrepreneurs. 
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2.RELATED WORK 

Based on many surveys it is made clear that 

entrepreneurs are being developed with the experiences 

they have seen from their role models [1].A students 

view of becoming an entrepreneur is an effect of his 

surrounding environment and the experiences he 

gathered from the world out of entrepreneurship [2].The 

learning programmers in entrepreneurship has increased 

the rate of entrepreneurs growing worldwide, they act as 

catalyst to ignite the knowledge of budding 

entrepreneurs, and motivates them to take financial risk 

and become an achiever in the society from their 

university[3].what students in various countries think of 

entrepreneurship and their awareness about the 

entrepreneurship [4].What young Canadians think about 

entrepreneurship and what are the main hurdles for them 

to start a business of their own ,their inhibitions about 

loss in business, lack of awareness of becoming an 

entrepreneur [5].Students of Tasmania university views 

about entrepreneurship is been surveyed by[6],they have 

found out  the growing entrepreneurs worldwide and 

locally and the rules of training programming is also 

described. Entrepreneurship view of students in Turkish 

university [7, 8] asses the students who have interest in 

entrepreneurship orientation than the students without 

entrepreneurship interest. [9] describes the survey made 

on students interest towards entrepreneurship at 

Catalonia and Puerto Rico, the result concludes that 

most of the students show a positive response on 

exploring the new world of entrepreneurship. [10] 

produces the evaluation made on MIT engineering 

students and the result obtained was most of them are 

willing to become an entrepreneur by starting an IT 

sector. [11] describes how the learning programs in 

universities creates positive thoughts about new 

endeavor? [12] has given the detailed study among 

Malaysian students and which resulted in finding that 

the learning process must be more practical than that of 

theoretical, it also produced two variables that are to be 

included in and they are do universities promote 

entrepreneurship and mother’s occupation. [13] stated 

how planning of work helps to achieve and be successful 

and this is done using contingency business model.A 

survey made on Asian and American students view 

about entrepreneurship [14]. [15] reported the growth of 

entrepreneurship among Indians and how political 

changes impacts entrepreneurs.  

3.RESEARCH METHODOLOGY: 

The research is made among the final year students who 

are pursuing their faculty of business and finance, 

though it is their final year it is high time that they have 

to make a choice about their career and hence it will be 

appropriate to make a survey with them. 

Questionnaire is the cheapest way to gather information 

from a small group of people, which in turn helps to 

assemble data in an easy way. Questionnaire is the best 

method used to elicit data from a population of 200 

people on the perspective of students on 

entrepreneurship. Now that the questionnaires were 

distributed among the students and was get filled within 

10 to 15 min but it nearly took 5 days for the researches 

to gather the answers and make it into a statistical report. 

The questionnaires are designed in such a way that they 

must be easily understandable and also they must be 

impartial. Some of the questions in the questionnaire is 

as follows: 

Q1: I choose entrepreneurship as my career than to have 

a secure job.  

  

Q2: Becoming an entrepreneur is 

desirable.

  

Q3: I will become an entrepreneur if I have the money 

to invest. 

Q4: Becoming an entrepreneur gives me self-

satisfaction.              

  

Q5: Starting a business of my own makes me successful.

  

Q6: My parents encourage me to become an 

entrepreneur.           

  

Q7: My College motivates me to choose 

entrepreneurship.

  

Q8: I have gained knowledge to become an 

entrepreneur.

  

Q9: Entrepreneur courses must be made 

compulsory.

  

Q10: Entrepreneurial course enhances business motives 

among students.  

The answers gathered from the questionnaire are then 

subjected to ranking in and are prioritized and those are 
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then considered to be implemented according to the 

priority. 

3.1.Research Approach: 

This research is made in order to know the students 

perspective regarding entrepreneurship, this is done by 

gathering data through questionnaire method. This 

research gives an understanding of whether the students 

are interested in starting a new business if so what are 

the best ways to create them the knowledge and how to 

motivate them. If in case they are not interested what are 

the inhibitions that prevent them to choose it as a career. 

To find an optimal solution in a cheapest way the best 

method is questionnaire it covers a group of people and 

helps to identify the things that impact the students. The 

result of the research can be represented 

diagrammatically or through graphs and pie chart, which 

gives a clear understanding of the research. 

3.2.Sampling Method: 

Questionnaire is a kind of data elicitation method 

through which primary data is compiled. It helps to 

collect data among a sample of crowd or from a 

population. This gives a perception of how and what is 

the attitude of people.  

3.3.Sampling size: 

The sampling size was 200 among 5000 thousands of 

students in an university and this was done just among 

the final year students of business and finance .200 

questionnaire was prepared and were distributed among 

the students which were just either of choice and nearly 

10 to 15 min was given to students to answer those 

questions and then the researches collected the 

questionnaires from them. The research results obtained 

from the sampling nearly took 5 days. 

3.4.Instrument Design: 

The instrument design is carried out using the 

questionnaire pattern. It can be rated using Likert scale 

that rates up to 5 points which ranges from strongly 

agree to disagree. The scale rating goes by  Strongly 

Agree (SA)=5,Agree (A)= 4,Netural (N)=3,Disagree 

(DA)=2,Strongly Disagree (SDA)=1. 

The questionnaire pattern is divided into two partitions 

1) Requested information from respondents 

demographic details 

2) Determine the perspective of students towards 

study about entrepreneurship. 

3.5.Students T-Test: 

This is a statistical hypothesis test, which follows the t-

distribution under null hypothesis. The t-test is made to 

refine the result obtained after the result analyzed from 

the questionnaire research method. The t-test is said to 

be positive if the calculated mean is less than the 

expected mean. The t-value obtained if it is less than the 

critical value then it is said to be the result of the research 

is positive.  

3.6.Demographic Details of the Respondents:  

The survey gives the following demographic study: 

 

Since the survey was made among the final year students 

the age group was between 18-22, when compared with 

male the female respondents were more. In case of 

family income many of the students’ parents were just 

graduates and they were earning monthly 50k, family 

income was asked in order to know the interest the 

students had towards becoming an entrepreneur. Most of 

the students who responded are said to be the 3rd and 

above position and their percentage is 52%. 

3.7.Results and Findings: 
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The average and the SD of the above 9 perspectives are 

mentioned in table 2. 

 

4.PERFORMANCE ANALYSIS 

This result shows that entrepreneurship among students 

has brought an affirmative that many are willing to 

become entrepreneurs. The highest mean obtained with 

that of the students who have their parents as 

entrepreneurs. According to this survey the ranking 

shows why they opt for entrepreneurship is and become 

an entrepreneur is that they wanted to have a high status 

and to have a balanced life between professional and 

personal life, they choose it because it is good 

profession. Some have opted entrepreneurship to play a 

major part in the betterment of society, according to last 

position why they wish to choose entrepreneurship is to 

earn lot of money.  

 

Lack of confidence is the highest mean (1.63) why 

students are not interested to become an entrepreneur. 

The second highest mean is 1.61 which shows the lack 

of family support to become an entrepreneur. Due to 

poor financial background a mean of 1.50 is not able to 

become an entrepreneur .Lack of awareness is 1.49 and 

fear of failure is 1.41 and the least mean calculated from 

the data gathered is cause of lack of business experience 

which is 1.21.Hence the students must be motivated 

highly in order to know that the lack of business 

experience never affects to become an entrepreneurs. No 

one is a born entrepreneur they are raised with the 

experience they gathered. Students must be educated in 

such a way they have to be risk takers in order to gain 

experience. 

The main results are:  

 From the survey made many students choose to 

become entrepreneurs than to become 

employees and work under an organization 

directly after graduation three out of four 

students intend to work as employees (36% in 

an SME, 19% in a large enterprise, 10% in 

academia/research, 6% in a non-profit 

organization and 15% in the public service. 3% 

intend to be self-employed.  

 After graduation many students wanted to run 

business of their own, from their perspective 

self-employment is considered to be the best, 

22% of the students choose self-employment 

(18% has firm of their own, 4% as successor). 

Out of 200 students (5.3%) are in an urge of 

creating business of their own.191 are already 

self-employed. 

 When students wanted to choose 

entrepreneurship as their career they opt to 

choose industry like IT and communication 

sector or hospitals and finally into marketing 

and advertisement industry. And the percentage 

of people opts for IT is 24% and that of the 

health services 11% and in the 

advertising/marketing sector 10%.  

 From the survey population male and female 

students both are equally interested in becoming 

entrepreneurs. 47% of women are promising 

entrepreneurs. 

 63% of promising entrepreneurs wanted to form 

a company with business partners. Whereas the 

active entrepreneurs have already formed a team 

in order to start their business once after their 

completion of degree. The active student 

entrepreneurs have actually founded with a 

partner.  

 Almost many students opt to choose their 

partners or co-founders outside their university, 

they prefer choosing their business partners 

from their acquaintance, friend, and family 

members. Whereas mostly the promising 

entrepreneurs wanted to choose their co-founder 

among their friends in their college, about 61% 

of nascent entrepreneurs choose co-founders 

from college.  
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 The    students’    entrepreneurial    intentions    

are    closely    connected    with    an     

 Entrepreneurially minded social 

network: 21% of the students without 

start-up interest  

 have  a  family  with  entrepreneurial  

background  and  32%  are  in  contact  

with  student   

 Entrepreneurs. There is a marked 

difference to entrepreneurially active 

students: 23%  

 have  a  family  with  entrepreneurial  

background,  but  72%  know  other  

active  student   

o Entrepreneurs.  

 The  191  active  student  entrepreneurs  who  

participated  in  this  study  created  

approximately 400 jobs (including 

entrepreneurs plus co-founders and employees).  

  Currently  the  majority  of  student  

entrepreneurs  (68%)  don’t  have  any  

employees  (expressed  as  full  time  

equivalents).  About one-fifth employs up to 3 

persons.   

1. However,  in  five  years,  about  50%  

of  the  entrepreneurs  expect  to  have  

at  least  one   

2. Employee in their company. 

 

5.CONCLUSION 

The research shows that most of them are already been 

innovative entrepreneurs in mind and are trying to 

become a successful established entrepreneur, this 

shows that choosing entrepreneurship as a career is an 

affirmative among students. They obtain the idea of 

becoming an entrepreneur through many seminars and 

workshops about entrepreneurship. The highest rate of 

not choosing entrepreneurship is because lack of 

confidence among students, they tend not to take 

financial risk in investing a new business from the 

scratch, and because of this many opt their career to join 

organizational development. This can be avoided by 

educating the students about entrepreneurship from their 

high school. Weekly motivational and training classes 

must be arranged in order to encourage them.Awarness 

of raising capitals must be educated among students so 

that  Lack of financial will not be a stumbling block for 

them to stop choosing entrepreneurship as their career. 
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